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the Leading Life Insurance Underwriters 
for the Month of March 
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T: 
A 
The Following Underwriters are Realizing, perhaps more fully than the average A; 
the Leaders for eee man, the important place Dallas occupies Do 
; i in the insurance world .. . as the fourth, and pos- S.) 
Their Companies sibly the third, largest insurance center in the Fir 
é: United States, SOUTHWEST BUSINESS is happy Mc 
to salute a number of Dallas Life Underwriters who fine 
= are among those leading the parade of these most = 
( = a, useful citizens and to quote for several months the i 
ae tributes paid these and their fellow workers by a | 
A | number of prominent men and institutions. 
ae ee 
Midland Life Ins. Co. Southland Life Insurance Co re se di 
Insurance Is a Public Benefactor 
In my opinion, the man who sells life insurance is a 
public benefactor in that he not only seeks to see 
Great Notional Life Ins, Co. Republic National Life Ins. Co. to it that the welfare of beneficiaries is protected, 
but also gives the insured a peace of mind that 
could not be obtained in any other way. Still further, 
of course, he provides for his own family and him- 
self with a profession that has not its equa in 
humanitarian aspect. 
Satenen tented Life Ins. Co. sales city" ig Hee Co. —The late Woodrow Wilson, President of the United ‘ ‘ates 
Sout 
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Publication Date 


With this issue, Southwest Business 
changes its publication date to the first 
cf each month. The May issue will be 
off the press May 1, and each succeeding 
issue will adhere to a similar schedule. 
Southwest Business feels that a first-of- 


UU 19 APRIL, 1940 NUMBER 4_ the-month publication date will be bet- 


ter from the standpoint of its adver- 
tisers as well as from editorial policy. Be- 
DREW DeSHONG, Editor EARL Y. BATEMAN, Manager Cause of this change, the April issue omits 
the usual features, The Graphic Review 
of Dallas Business and The March of Dal- 
las Business. The statistical features, cov- 
I N D E X ering March, will be resumed in the May 

issue and will be maintained on that 
schedule thereafter. 

















iblished in 1922 by the Dallas Chamber of Commerce in the interest of the Southwest. 




















amber Sponsors Mexico Tour 

Advertising rates on application. Subscription 

llas: 1841-1940 ‘ - ’ ‘ 5 ‘* rates, $2.00 per year. Single copies, 20 cents. 

Foreign, $3.00 per year. Published monthly and 

rade Indices Top 1939 Levels, by Harold M. Young entered as second-class matter, February 6, 1922, 

at the Post office at Dallas, Texas, under the 

City Can't Stand Still, by Harry S. Moss... act of March 3, 1879. Copyrighted, 1935, by 

The Dallas Chamber of Commerce. Reprint per- 

pril—Perfect Shipping Month ‘ r ‘ mission on request. Offices 1101 Commerce Street, 

; Dallas, Texas. Telephone 7-8451. Night Tele- 

Dallas Breaks Convention Records. . . . . phones: Editorial 58-4981; Advertising 5-3586. 

Southwest Business is owned and published by 

S.M.U. Looks to the Future, by R. C. Knickerbocker The Dallas Chamber of Commerce. Its object 

is to assist the Southwest in achieveing a sense of 

Fire Insurance Rates Decline, by Alfonso Johnson . unity and co-operation by presenting articles 

which may prove interesting and informative to 

Marshall Makes Plans for Etex Meeting ° ° ° business men. Neither Southwest Business nor 

The Dallas Chamber of Commerce stands sponsor 

for or is committed by the views expressed by 
authors in these articles. 














(Portraiture 
for MEN 


For business or personal use 
PARKER-GRIFFITH portraits of 
men depict masculine charac- 
teristics to the best advantage. 
Sittings made at the studio or in 


your office by appointment only. 


PARKE Re 
GRIFFITH 


Fine Photography 


2007 Bryan Telephone 7-3043 
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JOHN CARPENTER 
Insurance has been an im- 
portant factor in the growth 
and development of the 
Southwest and Dallas. 


D.. A. LITTLE 
A contributing factor in the 
expansion of the Southwest 
and Dallas has unquestionably 
been insurance. 





W. R. BURNS 
Transportation development 
has been materially aided by 
the growth of the insurance 


industry. 





JOE FLEMING 
Industry is very appreciative 
of the Investment leadership 
shown by the insurance field 
in the development of both 
Dallas and the Southwest. 





NATHAN ADAMS 
The Insurance leadership as 
proven in Dallas has enhanced 
the progress of Dallas and the 
Southwest. 


‘foward in \ forty en 


Dallas... Onsurancs 


Center of the Southorest. 


The average person thinks of insurance as the one sure means 
of financing the future needs of human beings—for providing 
income after the normal source of income has been lost, for 
providing replacement of property lost through fire, accident or 
the hazards of nature. 


































Insurance is that—and much more. It is a medium which mod- 
ern society has created for its own protection, and which, serving 
that purpose, has also come to be a major factor in the promo- 
tion of commerce and industry. 













Men and women buy insurance to protect themselves against 
the emergencies and the tragedies which life brings. The money 
which they pay for their policies must be invested under strict 
requirements. It finds its way into the improvement of real 
estate, into public improvements such as streets and highways, 
and into hundreds of other uses from which society benefits 
while the money is earning returns with which to provide for 
the future needs of the policy owners. 













Since insurance plays such an important role in our modern 
life and economy, it is only natural that a city which can claim 
rank as an insurance center should exert a great influence. This 
is certainly true of Dallas. 









Dallas is generally regarded as the fourth most important in- 
surance center in America, because of the number and strength 
of the companies represented here, plus the influence of Dallas’ insurance interests. More than 10,000 Dal- 
las men and women earn their livelihoods, directly or indirectly, through the insurance business. Insur- 
ance payrolls help create Dallas’ high per capita buying power, and play an important part in making 
this city the great business center it is. Insurance companies’ investments in the Southwest, largely 
handled through Dallas, have been responsible to a great degree for the development of the region, and 
for the strong ties that have been welded between Pallas and other sections of the Southwest. They have 
made Dallas a focal point, the real metropolis of the Southwest. ; 















Insurance is inextricably interwoven with Dallas’ highly diversified commercial and industrial de- 
velopment. It accounts for much of the banking business which makes Dallas a financial center. It cre- 
ates in Dallas a big margin of buying power which has helped make this a great retail market. And insur- 
ance investments throughout the Southwest have done much to 
build the consumer market upon which Dallas’ wholesaling and 
manufacturing businesses grow and prosper. 
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As the Southwest grows in population and buying power, 

Dallas continues to grow as an insurance center. And as Dallas NT 

increases in importance as an insurance center, the city’s busi- Next Month 

ness and industry feel the effects of a stimulus which is almost ail ‘al 

unequalled in its scope. ndustria 

Development 
by 
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) JoHN W. CARPENTER 
Next month the contributing 
factors that have made possible 
the industrial development of 
the Southwest and Dallas. 
ef 
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ACATION plans for scores of Dal- 

lasites and Texans were crystallized 

month when the Dallas Chamber of 
mmerce directors authorized a third 
od Neighbors Tour to Mexico, leaving 
llas June 8. 


The tour will be open to the general 
blic, and men and women from other 
ies of Texas and the Southwest will be 
ged to join the Dallas party. Infor- 
tion and reservation applications may 
obtained from the executive officers 
the Chamber of Commerce. 


A delightful vacation in the mountain 

olness of Mexico will be combined with 
slans to further trade relations between 
Jallas and the Southwest, on one hand, 
and Mexico on the other. At least two 
baggage cars will be provided in the Good 
Neighbors special train, in which man- 
ufacturers and wholesalers may set up 
exhibits of their products and merchan- 
dise. The exhibit cars will be open for 
the inspection of Mexican business men 
in each city on the tour’s itinerary. The 
Dallas Chamber of Commerce will send 
information and invitations to the Mexi- 
can merchants in advance, and will as- 
sign members of its staff to conduct the 
Mexican guests through the exhibits 
while the vacationists in the Dallas party 
are off on their sightseeing objectives. 


The 1940 Good Neighbors Tour to 
Mexico will be patterned after the highly 
uccessful tours conducted by the Dallas 

amber of Commerce in 1937 and 1938. 

those trips, the Chamber of Com- 
rce established standards of accommo- 
tions and arrangements which the 
mbers of the tours said they had never 
ind equaled on other trips. The Cham- 

of Commerce plans the trip to the 
nutest detail, guaranteeing freedom 

m travel worries and problems to per- 

enjoyment of the trip. 


Six days in Mexico City will give mem- 
s of the party ample time to explore 
picturesque capital of the Southern 


Brehme Photograph. 
The Cathedral of Mexico, with the Mexican capi- 
tal‘s famed Zocalo in the foreground. The Zocalo 
is the great central plaza of Mexico City; at the 
right, not shown in the photograph, is the National 
Palace. The mountains which ring the capital can 
be seen in the distance behind the cathedral. 


Brehme Photograph. 


The Palace of Fine Arts in Mexico City. The mam- 
moth structure was started under the regime of 
Porfirio Diaz, and was not completed until 1935. 
The theater in the Palace is famed for its great 
glass curtain. 


Republic, and its nearby points of inter- 
est. The delegation will visit four other 
major cities of Mexico en route to the 


capital, and will make one or two stops 
on the return journey. It will be a four- 
teen-day trip. 

The schedule for the tour calls for the 
Good Neighbors party to leave Dallas at 
7 p.m. Saturday, June 8. The trip will be 
made on a special train over the Missouri 
Pacific Lines and the National Railways 
of Mexico. The finest available railroad 
equipment has been obtained for the Dal- 
lasites’ special train, including a deluxe 
lounge car, baths for both men and 
women, and other facilities to make the 
Mexico tour a “land cruise” duplicating 
the luxuries and pleasures of an ocean 
cruise. 

With the special train’s fast schedule, 
the tour will effect time savings which 
will give members of the party a greater 
number of sightseeing hours for the same 
length of time spent away from home. 


The Good Neighbors special train will 
cross the Rio Grande at 8:30 a.m. Sun- 
day, June 9, and will arrive in Monterrey 
at 2:20 o’clock that afternoon. A two- 
hour reception and sightseeing program 
has been arranged in Monterrey. 

Dallas’ goodwill vacationists will spend 
nearly two hours in sleepy but pictur- 
esque Aguas Calientes the next morning. 
At 4:10 p.m. Monday, June 10, the spe- 
cial train will arrive in Guanajuato, se- 
cluded and colorful mining city in the 
mountains of Central Western Mexico. 
Guanajuato was once one of the greatest 
silver and gold mining centers in the 
world; its opera house, with its gold 
drapes, its costly floors and boxes, and the 
churches and private homes are symbols 
of the boom days of the nineteenth cen- 
tury. Guanajuato is one of the most 
unique cities of North America, and the 
members of the 1938 tour considered 
their visit there one of the high lights of 
the entire trip. 


Leaving Guanajuato at 12:30 a.m. 
June 11, the special train will arrive in 
Guadalajara at 7:30 a.m. the same day. 
All of Tuesday, June 11, will be devoted 
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All-Expense* Costs 
1940 Good Neighbors Tour to Mexico 


One person in an upper berth $130.00 
One person in a lower berth 140.60 
Single occupancy section 150.00 
Two persons in a compartment, each 160.00 


Two persons in a drawing room, each 180.00 

These prices include all expenses of the tour 
exclusive of meals. The only meals they include 
are luncheons on two of the sightseeing tours. 
The prices quoted cover the following expenses: 
Railroad and Pullman fare on the special train 
from Dallas to Mexico City, via Monterrey, Aguas 
Calientes, Guanajuato and Guadalajara, and re- 
turn; tourist permit to enter Mexico; five nights 
in the Hotel Geneve in Mexico City, two persons 
to the room; transfer of baggage from station to 
hotel, and from hotel to station in Mexico City; 
taxi to and from hotel and station in Mexico 
City; sight-eeing tour in Monterrey, sightseeing 
tour in Guanajuato; sightseeing tour in Guada- 
lajara; sightseeing tour in Mexico City; trip to 
Puebla; trip to Cuernavaca and Taxco; trip to the 
Floating Gardens of Xochimilco. 











to sightseeing and business contacts in 
Guadalajara, second largest city in the 
Republic. Guadalajara is famed for its 
beauty. 


The goodwill tourists will arrive in 
Mexico City at 9 o’clock the next morn- 
ing, June 12. Members of the party will 
detrain unencumbered with baggage. 
When they arrive at the Geneve Hotel in 
the fleet of tourist cars provided for 













































Guanajuato, picturesque mining capital of Mexico, which the Good Neighbors Tour will visit en route 
to Mexico City. Guanajuato is famed for its narrow, precipitous streets, the quaint customs of its people, 
its picturesque and colorful setting, and its mementoes of the mining boom days. 


them, they will find their room assign- 
ments already made and their baggage al- 
ready placed in the rooms. 

Six days in Mexico City and nearby 
points of interest will allow ample time 


The Floating Gardens of Xochimilco, where tourists ride through the canals to the music of troubadours, 
and where an armful of rare flowers can be bought from canoe merchants for a few cents. 





6 





April, 1940 » 


for the tourists to become acquainted 
with the ancient capital, which was a 
great Aztec city long before Columbus 
discovered the New World. 

In addition to a sightseeing tour of 
the capital—with visits to the great Ca- 
thedral of Mexico, the National Palace, 
the National Pawnshop, Chapultepec 
Castle and other points of interest—the 
schedule also calls for trips to Puebla, to 
Cuernavaca and Taxco, to the stadium of 
San Juan Teotihuacan and the Pyramids 
of the Sun and the Moon, and to the 
Floating Gardens of Xochimilco. 

Official receptions will be given by 
Mexican officials and business leaders to 
the Dallas party. The Dallas Chamber's 
sponsorship of the tour will give it an 
official prestige which could not be ob- 
tained otherwise, and will bring it at- 
tentions which individual tourists could 
not possibly expect to receive. 


Dallas manufacturers and wholesalers’ 
displays, set up in the baggage cars of 
the special train, will remain open dur- 
ing the visit in Mexico City to accommo- 
date the hundreds of Mexican business 
men who will be invited to inspect them. 

The special train will leave the Mexi- 
can capital at 3 p.m. June 17 on the re- 
turn trip. Another visit has been tenta- 
tively scheduled for San Luis Potosi on 
the return trip, with the possibility that 
the party will also stop in Queretaro and 
other important Mexican cities. The party 
is scheduled to arrive back in Dallas at 
9:20 a.m. June 19. 

General Manager Ben Critz of ‘he 
Chamber of Commerce has urged tat 
reservations for the trip be made ea ly, 
so that each member of the party «an 
obtain the type of accommodations he 
desires. Reservations may be made ‘or 
lower berth, upper berth, single oc u- 


Continued on Page 14 
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DALLAS: 1841-1940 


Southwest Business to Publish 


Serialized History As Prologue 


To Dallas’ Hundredth Birthday 


Observance in 1941 


be 1941, DALLAS will be one hundred years 
Id. 


Chis first centv:y, now drawing to a close, has 
seen a river camp on the Texas frontier grow 
into one of America’s major cities, with a popu- 
lation of nearly 400,000, and with influence in 
commerce, industry and the arts far greater even 
than its population would justify. 


On the eve of Dallas’ centenary, this is an op- 
portune time to review a century of progress. 
Dallas can well afford to take inventory of the 
past as a preparation for marching into the future. 


Beginning in the May issue, and continuing into 
41, Southwest Business will publish a series of 
cially prepared chapters from the history of 


allas. 


The Dallas district office of the Texas Writers’ 
ject of the Work Projects Administration is 
rriting the twelve or more installments especially 
Southwest Business. The basis for the series 
be the exhaustive research which the WPA 
/riters’ Project has done in preparation of the 
alas Guide and History, which will be published 
‘tly as a unit in the American Guide Series, 
isored by the United States Government. 
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LOUIS P. HEAD 
Supervisor, Dallas District Office cf the Texas 
Writers’ Project 


Louis P. Head, district supervisor of the WPA 
Writers’ Project, who will direct the preparation 
of the special series for Southwest Business, is a 
veteran Dallas newspaperman. He has long been 
a student of the history of Dallas, and is con- 
sidered especially well qualified to direct prepa- 
ration of the material. 


The history of Dallas falls naturally into four 
chronological periods: 1841-1860, 1860-1880, 
1880-1910, and 1910-1940. 


A City Is Born, the first installment in the 
chronological series, will be published in the May 
issue of Southwest Business. The chronological 
chapters will be completed in the August issue. 
Each monthly installment, after the August issue, 
will develop one of the major factors in Dallas’ 
growth, such as transportation facilities, the State 
Fair of Texas, insurance, banking, agriculture, 
retail and wholesale market centers. 


The writers of this special series for Southwest 
Business will keep in mind a single objective: a 
complete, authentic portrait of a great city. 


Southwest Business is publishing the series of 
historical chapters as a contribution to the crystal- 
lization of Dallas’ spirit of achievement on the 
eve of its important 1941 anniversary. 











Trave Inpices Top 1939 Leve ts 


By HAROLD M. YOUNG 
Dallas District Manager 
Bureau of Foreign and Domestic Commerce 


HE annual review number of the 

“Survey of Current Business”, Com- 
merce Department publication, in an eco- 
nomic review of 1939 described the year 
as “‘one of progress”, but cautioned that 
the high rate of industrial activity re- 
corded in December, 1939, would decline 
in the early part of 1940 as the rate of 
inventory accumulation fell off. The re- 
lease brought out that two important 
factors—business recovery and the war 
in Europe—dominated the trend of busi- 
ness activity in the United States during 
the past year. Business was in a mod- 
erately rising phase even before the start 
of war in Europe in September, 1939. 
From January to August, 1939, the sharp 
improvement of the second half of 1938 
was being consolidated with assurance of 
better results for 1939 than had been 
achieved in the previous year. When the 
European war broke out, it changed the 
moderate recovery into a sharp and vig- 
orous expansion. 

January business activity declined from 
the high level attained in December but 
was well ahead of the opening month of 
1939, according to a statement of Sec- 
retary of Commerce Harry L. Hopkins. 
January business fell below the high level 
éstablished in December, the latter month 
marking the high spot of the sharp rise 
which featured the final four months of 
1939. Business in the first month of 1940 
was generally well ahead of January, 
1939, and manufacturing output was 
about one fifth greater than a year ago, 
although below December on a seasonally 
corrected basis. Freight traffic was up 
one eighth, exports were much larger, 
and retail sales recorded a substantial per- 
centage increase. 

In the West South Central area, whole- 
salers’ sales during January showed an 
increase of 8.6 percent over January, 
1939. For the same area, wholesale in- 


ventories at the close of January, 1940, 
were up 6.7 percent compared with the 
same date of last year. For individual 
kinds of wholesale business, there was a 
wide range. Wholesalers of surgical equip- 
ment and supplies showed a decrease of 
19.0 percent in January compared with 
the same month of last year, this being 
the largest decrease. Other kinds of busi- 
ness ranged upwards from this decrease 
to an increase of 63.4 percent for the ma- 
chinery, equipment, and supplies, except 
electrical wholesalers. 

Retail sales of independent stores in 
Texas in January, 1940, showed an in- 
crease of 2.7 percent over the same month 
of last year. A more recent picture of 
retail trade in this area is that of the 
Eleventh Federal Reserve District, which 
shows that for the four weeks ended 
March 9, 1940, department store sales 
in this district registered an increase of 
11.0 percent over the same period of last 
year. The gain for Dallas for this four- 
weeks period was also 11.0 percent. For 
the four weeks period ending March 16, 
the Federal Reserve report for depart- 
ment stores in Dallas shows the gain over 
the same four weeks of last year as 11.0 
percent also. The district, however, for 
this four week period showed a gain of 
13.5 percent. 

The Agricultural Marketing Service of 
the U. S. Department of Agriculture has 
reported that total cash income from 
farm marketings, commodities placed 
under loan, and government payments 
in 1939 amounted to $552,983,000 for 
Texas. This compares with the 1938 total 
income from the same sources of $526,- 
150,000. The same source reports that 


conditions were becoming more favor 
on March 1, for growing truck cr 
The unfavorable weather during the 
ter half of February retarded the 
velopment of these crops and also dela 
the planting of spring vegetables in n 
of the commercial producing areas 
Texas. The cool Texas weather and 
resulting cold ground prevented these 
crops from making much progress 
Texas until near the end of February 

Dr. F. A. Buechel of the University 
Texas Bureau of Business Research re- 
cently reported that Texas farmers will 
have more cash to jingle in their pockets 
this year than last. He stated that despite 
a ten percent drop from January, 1939, 
farm cash income for the first month 
of 1940 points to better finance during 
the remainder of the year. He accredited 
the slump in January entirely to a sharp 
falling off in livestock shipments, which 
he expects to improve later in the season. 
The index for D -trict 4, which is the 
area around Fort Worth and_ Dallas, 
showed agricultural cash income as stand- 
ing at 71.3 as compared with 66.5 for 
January, 1939, an improvement in this 
district over Januiry, 1939. (Average 
month of 1930 equals 100). 

Another index of business activity in 
the Dallas area is the sale of new cars. 
New car registrations in February showed 
a 42.2 percent gain over February, 1939, 
and this is significant in view of the fact 
that February, 1939, showed a gain over 
February, 1938. 

Since Texas ranks high as an export 
state, this area is, no doubt, benefitting 
from the general improvement in exports. 

Continued on Page 15 


The Dallas skyline from the west, looking directly down Commerce Street. In the immediate foreground is the six-lane Commerce Street viaduct, conne:‘\ing 
Dallas east and west of the Trinity River. Parker-Griffith Photo. 
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HL... Money in the Ground 


Sreen Gold streams of liquid wealth stored in great subterranean 
banis to bring necessities, comforts and even luxuries to countless 
thousands of future citizens of this mighty SOUTHWESTERN EMPIRE 
OF OURS. 

In those brief statements lie the real financial romance of oil. . . 
and what oil means to Dallas, to Texas, and to the Southwest. It would 
be cifficult to picture a more thrilling story than the annals of the oil 
industry from its beginning in Texas to its present highly-developed state 
and its future possibilities. 

We'll take a look at that story presently. But far more important 
than the things | have pointed out is the fact that in ‘Money in the 
Ground” lies safety for the prosperity of Texas and the Southwest for 
many years to come. That statement is literally true. It is, in fact, an 
understatement of the importance of this great industry to all of us. 
| repeat . . . all of us, because no industry which in 1939 produced 31.73 
per cent of the entire income of the state (Dallas Morning News, March, 
1940) and which, unquestionably, will produce an even greater per cent 
of that income during the coming decade at least, can be other than 
important to every man, woman and child of the Southwest. 


We, who deal in finances, have long known the importance of oil. 
For we, as bankers of the Southwest, have been called on to help finance 
the development of this gigantic producer cf wealth. It may be surprising 
to know that the expense of developing the state’s hidden reservoirs of 
oil to date has been six hundred million dollars more than the market 
value of all oil produced so far... that market value having the stag- 
gering total of six billion dollars. But don’t think for a minute that thou- 
sands of Texas citizens, scores of Texas corporations, and an almost 
equal number of banking institutions, who have vast funds invested in it, 
are worried about the fact that for every dollar’s worth of oil produced 
in Texas to date the oil industry has spent a dollar and ten cents. Far 
from it . . . for they ‘as we whose duty it is to pass on the question of 
whether or not large sums of money shall be Icaned for industrial de- 
velopment) know these things: 

A total of 147 counties in Texas have developed oil and gas fields, 
vith exploration and leasing going on in an even 100 more, leaving only 
seven of the state’s 254 counties in which oil and gas development is 
not now in progress. That brings to light the fact that Texas is now the 
largest oil-producing state and possesses over one-half of the under- 
ground reserves known to be available in the United States. That supply, 
we are told, is sufficient to last for twenty to thirty years if the develop- 
ment for oil ceased today. That development, of course, will not cease, 
and it is likely that large quantities of oil will be produced in Texas and 
the Southwest for many, many years to come. 


Future Editors of OIL 


DISTRIBUTION 


PRODUCTION DRILLING 


H. S. MOSS 
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B. C. CLARDY 


FRED F. FLORENCE 


Late figures show that Texas oi! producers owe the banks of the 
state more than sixty-eight millions of borrowed money. But backing 
these millions and making them and hundreds of other millions for the 
future safe beyond all question are the huge underground reservoirs which 
we KNOW to be there. 

The industry, itself, involves figures almost too large to grasp. For 
instance, more than one million Texans depend on the petroleum industry 
for their living. And these earn collectively and spend an annual payroll 
of two hundred and seventy-one million dollars. Payrolls, lease rentals, 
lease bonuses and routine operating expenses aggregate five hundred and 
fifty million dollars a year. Capital investment in new properties boost 
the entire annual expenditures to at least seven hundred and fifty million 
dollars a year. | could go on and on with the ramifications of these basic 
facts, but it is unnecessary because we must agree by now that the oil 
industry is a vital factor in the life of practically every man, woman and 
child of the Southwest. 

And we have only to look back a few short years... two decades, in 
fact... to get the full realization of what has happened. In 1920, only 
6,900 wells in 13 Texas counties produced oil. Today, only seven of Texas’ 
254 counties have no present prospect of oil, and present developed 
fields produce 460,000,000 barrels of crude oil a year from 88,000 wells. 

Let’s take one look at the way in which this industry affects Dallas. 
Living and working for the oil industry in this city are 23,278 people 
who collect and spend in Dallas $28,000,000 annually. And, despite the 
fact that Dallas produces no oil, the industry renders for taxation four- 
teen per cent of the county's total taxable valuation. 


Somecne has said that Dallas owes its standing as a metropolis 
largely to three principal factors: namely, banking and allied financial 
transactions, wholesale distribution to a rich trade territory, and retail 
trade in its own prosperous territory. Oil, of course, figures largely in 
ecch of these, and the banks of the oil territory are amply able, and well 
qualified, both in resources and technical knowledge, to finance all sound 
oil business, and to place at the disposal of the oil industry their facili- 
ties so as to assure continued support and development to the industry. 


The future holds much for all of us of the Southwest, and oil . . . 
money in the ground . . . has a great part to play in that future. 





and PROGRESS 


TRANSPORTATION GEOPHYSICS 


D. A. LITTLE E. DeGOLYER 




































By HARRY S. MOSS 


We hear so often the time-worn phrase “Let 
George Do It.” In no other sphere of life is this 
spirit so evident than when it applies to our civic 
obligations. One of the most appalling travesties on 
our democracy—which we so often boast about 
these days —is our utter neglect to exercise our 
franchise. Next to this is our shameful lack of ap- 
preciation of the many deserving institutions with- 
in our community created for specific needs and 
duties. In their infancy we called great public 
meetings; concern was felt and these institutions 
were brought into existence in order to combat or 
cure some deficiency in our social or economic sys- 
tems. But, alas, too soon they did that which was 
needed and then they settled down to the everyday 
program, still vital but less sensational than in their 
inception. We allowed in each of these groups a 
few tired and overworked civic-minded Georges to 
carry on for the rest of us. 





No organization in Dallas has suffered more 
from this attude than our local chamber of com- 
merce; yet it has not only sponsored the interests 
of private business, but has realized the advantages 
of good government, a beautiful and clean city, an 
active welfare program, and a prosperous and con- 
tented citizenry within the limits of its financial 
ability. No one but that perpetual sideline player, 
who is always telling the Georges how to do it, will 





A City Can't Stand Still 


And Whether Dallas Goes Forward 
Depends On Us And Our 


Chamber of Commerce 








HARRY S. MOSS 





question the intelligent and sane conduct of our 
chamber of commerce. 


There are hundreds of apparently wealthy men 
among us who make their homes in our commu- 
nity, although their incomes are derived from 
sources outside of Dallas. These good people come 
here for varied reasons, In the main they were at- 
tracted by this fully developed city, our superb 
educational facilities and the superiority of our 
medical center or our social advantages. In any 
event, these folk should sincerely appreciate what 
membership in the Dallas Chamber of Commerce 
means, as it was the developments brought about 
by this organization that attracted them to our 
community. If a town is good enough to live in, 
it must command the loyalty of all its people to 
remain habitable. 


But talk does not bring new industries, govern- 
ment institutions and wide civic improvements. It 
takes years of patient and diligent effort for any 
substantial progress and solid achievement to be at- 
tained. The chamber of commerce is a Dallas insti- 
tution that every businessman and home-owner 
owes to himself and his family to support if its 
duties are to continue for the ultimate good of all. 


Dallas has become too metropolitan to be lef: to 
the direction of a few willing Georges; rather, ‘t is 
the sacred obligation of the entire John Q. Public 
of which you are a part. 





Editor's Note: Mr. Moss, one of the Southwest's leading independent oil operators, was 
vice president of the Chamber of Commerce in 1939, is now chairman of its membership com- 
mittee. He is also a director of the State Fair of Texas and of numerous oil industry organiza- 
tions. Mr. Moss wrote this public appeal for more memberships in the Dallas Chamber of Com- 


merce in the “Editor for a Day” column in the Dallas Journal. 
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El Consul de Mexico Es Homenejado 


ar juete en honor del nuevo Consul de México en Dallas, el Sr Luis Perez Abreu por el Cuerpo Consular de Dallas. Asistieron al 
juete los senores: 
xquierda a derecha: John D. Thornton, Canciller de Nicaragua; Chas. Berry, Vice-Cénsul del Brasil; Emilio Rodriguez, Can- 
‘de Mexico; P. C. George, Agente Consular de Francia; Francisco Millet, Gerente de la Dallas & North Texas Foreign Trade 
ciation; Uuis Pérez Abreu, Consul de Mexico; Wm. K. St. Claire, Consul General de Nicaragua; Robert Burgher, Cénsul 
tuatemala y Panama; John Prather, Vice-Cénsul del Panama; J. Kirby McDonough, Consul del Brasil; Roland Roggen- 
Cénsul de El Salvador; N. M. Williams, Deputy Collector of Customs y Harold M. Young, District Manager of U. S. 
rtment of Foreign & Domestic Commerce. Rogers Photo. 








Van Dyke Laboratories 


DALLAS, TEXAS 


April-Perfect Shipping Month 











nen Fabricantes de toda clase de cosméticos y 
nu- By S. E. JOHNSON nationwide effort to find and remove the articulos de tocador y belleza 
rom Chairman, Transportation Committee causes of loss and damage to freight and MARCA “MAGNOLIA” 
yme express. The program takes in the whole 418 N. St. Paul Street 
sie, HE Transportation Committee of shipping experience, from production line 
serb the Dallas Chamber of Commerce is °° Consumer. 
: co-operating fully in the national Perfect 
oul Shipping and Careful Handling Month Dallas Breaks All EXPORTING & 
any observance in April. Convention Records IMPORTING co 
yhat Two features of the observance of Per- 3 


erce 
yout 
our 
» in, 
e to 


fect Shipping and Careful Handling 
Month in Dallas will be the April 8 meet- 
ing of the Dallas Transportation Club 
and the general meeting, to which all 
shippers and receivers are invited, to be 
held at 7:30 p.m. April 8 in the Lone 
Star Gas Co. auditorium. H. B. Lockett 
of Dallas is chairman of the Southwest 
Management Committee and Jack Simms 
is local chairman. 

The Perfect Shipping Campaign is an 
intensive study by manufacturers, ware- 
housemen, wholesalers and retailers of 

ise and prevention of loss and damage; 

railroad and express companies co- 
iting. It is being conducted by Ship- 
Advisory Boards comprising 25,000 
bers throughout the United States. 
‘fect Shipping and Careful Handling 
h is not the campaign of the rail- 
nor of those interested in materials 
ackaging. It is the campaign of 
rican industry, instituted and con- 
‘d by business men who know that 
iciency and waste are the diseases of 
ess and who want to have a part 
adicating them. 

[ne Perfect Shipping campaign is a 
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All records for first-quarter conven- 
tion business in Dallas were shattered 
during the first three months of 1940, 
and the April-May convention calendars 
are similarly crowded with important 
meetings, Convention Manager Z. E. 
Black of the Chamber of Commerce has 
announced. 

The January-February-March period 
brought 170 conventions, sales confer- 
ences and similar events to Dallas, with 
a greater aggregate attendance than ever 
before recorded for a similar period. Total 
attendance at the first quarter’s conven- 
tions was in excess of 55,000 visitors, 
who are estimated to have spent more 
than $1,650,000 “outside” money in Dal- 
las. 

Dallas’ great increase in convention 
business this year is expected to be a 
further stimulus to the Chamber’s cam- 
paign to build a record convention calen- 
dar for 1941, Dallas’ hundredth anniver- 
sary year. Mr. Black has appealed to Dal- 
las men and women to assist the Chamber 
of Commerce in bringing to Dallas in 
1941 the conventions, sales conferences 
and other meetings of the organizations 

Continued on Page 14 
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Between the Americas 
Santa Fe Building 
DALLAS, TEXAS 


COMISIONISTAS 
IMPORTADORES 
Y 
EXPORTADORES 


de 
Materias Primas 
y Productos Industriales 


GRAY THOMAS 
Gerente 


Dirijan su correspondencia en Es- 


panol 6 en inglés a su conveniencia 











S. M. U. Looxzs To tue Future 


By R. C. KNICKERBOCKER 


OUTHERN METHODIST Universi- 
Sys silver anniversary year, high- 
lighted by the November inauguration of 
Dr. Umphrey Lee as new president, will 
include in early June another significant 
event—dedication of the new, half-mil- 
lion-dollar Fondren Library. 

Although its construction was finished 
in March, the library’s formal opening 
has been delayed some three months in 
order that furnishings may be manufac- 
tured according to original specifications. 

The imposing, air-conditioned building, 
donated by the late W. W. Fondren and 
Mrs. Fondren of Houston, is located on 
the east side of the central quadrangle 
opposite McFarlin Memorial Auditorium, 
and is Georgian in architecture. It has 
an impressive facade dominated by tall 
Corinthian columns reflecting the classic 
motif of Dallas Hall. The Dallas firm of 
DeWitt and Washburn was the architect 
for the building. 

Interior arrangement of the building 
has been carefully planned. The basement 
will house various utilities, ventilating 
machinery, and the shipping room. Prin- 
cipal features of the ground floor are 
the reserve reading room and a_ smal! 
auditorium. 


The main floor, the most impressive 
architecturally, is approached from the 
outside by a short flight of steps which 
leads through the facade into a lobby. 
The lobby affords direct access to the de- 
livery hall and the circulation desk. On 
the north side is located the spacious read- 
ing room with accommodations for 230 
readers. Here will be housed the generai 
reference works and periodicals. Also on 
the floor are the librarians’ office, the 
preparation room, the staff lounge, and 
various work rooms. 

On the third fleor are numerous 
seminars, faculty research studies, and 
study rooms. 


Reading rooms will accommodate more 
than 500 students. The main stack, lo- 
cated on the east side of the building 
and extending from the basement to the 
third floor in eight levels, will provid= 
space for 272,000 volumes. Total book 
capacity of the library will be close to 
300,000 volumes. 


A significant new era of leadership was 
begun for the University when Dr. 
Umphrey Lee was ushered into the presi- 
dency in November. Nine bishops of the 
Methodist Church South-Central juris- 
diction took part in the traditional cere- 
mony, along with $.M.U.’s thirty-one 
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trustees, her faculty, student body, and 
friends. 

Dr. Lee accepted the university seal 
from Bishop A. Frank Smith and then 
pointed out in his inaugural address that 
while $.M.U. may not fall back on the 
authority of ivied walls and ancient char- 
acters, it could profit from a century of 
educational experience without having to 
live through it. 

“Out of the middle ages,” he said, 
“have come only two institutions with 
spiritual and sometimes even physical 
continuity: The Church and the Univer- 





Three R’s—Plus 


The imposing new Fondren Library at 
Southern Methodist University, to be 
dedicated later this Spring, is Southwest 
Business’ front cover illustration. The 
library is the gift of the late W. W. Fon- 
dren of Houston, and Mrs. Fondren. Its 
dedication will be one of the closing 
events in the university’s twenty-fifth 
anniversary year. The typical campus 
group in the foreground of the picture 
is composed of the following students, 
from left to right: Martha Lee Orth, 
Dallas; Dick Miller, Longview; Ann Da- 
vis, Dallas; Bob Belville, Yoakum; Mar- 
cella Wilson, Gladewater; and Jimmy 


McKinney, Dallas. 





sity ... No dictator has ever been sophis- 
ticated enough to listen to idle chatter 
about the ineffectiveness of priests and 
professors. 

“He has known what many 
sophisticates do not seem to realize, that 
institutions which claim the right to 
search for the truth in channels other 
than those prescribed by the state and to 
worship a Power higher than the state 
are, with all their faults, the stronghold 
of a free people.” 


modern 


He amplified the middle way for S. 
M. U.: Maintaining a human relationship 
between student and teacher, emphasiz- 
ing the value cf the power to think, the 
university should steer clear of both the 
dogma of classicism and the equally in- 
sufficient dogma of vocational training 
in education. It should broaden the view- 
point of professional training without 
lessening the rigor of the professional 
courses. It should attempt to humanize 
knowledge, to relate it to life; but, Dr. 
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Lee pointed out, natural science is nww 
as much one of the humanities as La in 
and Greek. 

Although Dr. Lee did not formally |.2- 
come president until last November, he 
assumed his duties a year ago this mon:h, 


Founded by the Methodist Episcoyal 
Church, South, in 1911, Southern Met!:o- 
dist University first opened in 1915. Its 
first student president is its present id- 
ministrative president, Umphrey Lee. 

Three presidents preceded Dr. Lee: Dr. 
R. S. Hyer, 1911-1920, Bishop H. A. 
Boaz, 1920-22, and Bishop Charles ¢ 
Selecman, 1923-38. 


Today, the faculty of the university 
is composed of 148 men and women, of 
which number fifty-one are professors, 
seventeen associate professors, and twen- 
ty-four assistant professors. Of these, 
thirty-nine have their Doctor’s degrees. 

Scholastic recognition is accorded the 
University by the highest standardizing 
agencies in this country, including the 
American Association of Universities as 
well as the associations of the respective 
professional schools. 


Twenty thousand students have stud- 
ied in S.M.U.’s class rooms since her 
doors were first opened. 

Fourteen permanent buildings, seven 
of which serve for instruction and offi- 
ces, are located on the 133 acre campus 
on a suburban height north of downtown 
Dallas. 

They include Dallas Hall, a gift of the 
citizens of Dallas; Kirby Hall, housing 
the School of Theology; Perkins Hall of 
Administration, McFarlin Memorial 
Auditorium; Hyer Hall of Science, At- 
kins Hall, a dormitory for boys; Virginia 
and Snider Halls, both dormitories for 
women; the Engineering Building; the 
observatory, Ownby Stadium, the gym- 
nasium for women, the gymnasium for 
men, and the new Fondren Library. 

The University comprises seven 
schools, namely, the College of Arts and 
Sciences, the Graduate School, the Sc/iool 
of Law, the School of Engineering, the 
School of Music, the School of ‘Theo'ogy 
and Dallas College, the downtown exten- 
sion. Incorporated in the College of Arts 
and Sciences are the Arnold Schoo’ of 
Government, the Dallas School of Com-. 
merce, and the School of Education. 

The buildings and grounds of Sout iern 
Methodist University are valued at $3,- 
657,223 and the endowment is $2,>25,- 
IoT « 
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After Twenty-Five Years: 1. The quadrargle, with Dell-s Ha!] ct the right, Kirby Hall in the centor, and thy Perkins Hall of Administration at th2 
. Ownby Stadium, home of the famed Mustangs. 3. A group of pretty S.M.U. coeds on the steps of Dallas Hall. 4. The hilltop campus, looking south- 
from Dallas Hall. Atkins Hall for men can be seen at leit, Snider Hall for Women at right, and the spire of the Highland Park Methodist Church in the 
ce, 5. McFarlin Memorial Auditorium. Directly across the quadrangle from McFarlin, and matching it in architectural proportions, is the new Fondren 
y. 
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Convention Records ally make Dallas a more attractive meet- Mexico Tour 


Continued from Page 11 ing place also, Mr. Black pointed out. Continued from Page 6 


and companies with which they are af- A partial list of the conventions and pancy section, compartment, or draw n 
eey- ° ° ° « ys ’ ¢ ’ é y 
filiated. A record convention calendar similar events scheduled for Dallas dur- oom : 
would be a major contribution to Dal- ing April and May, with estimates of er eae Dae ae ee 

: : ne sightseeing trips in 
las’ observance of the important anniver- attendance on some of the major meet- ' ee ee ee en 
tip 5 ; ee : lajara, Mexico City and the points aro 
sary, and the anniversary year will natur- ings, follows: ; 

° : Mexico City will be conducted by 
DATE CONVENTION EST. ATTENDANCE Rodriguez, who handled sightseeing t 
Texas Surgical Society on the two previous tours sponsored 

~ - . 34 ne g > ‘7 =) ce. 
Texas Co-operative Ginners Assn. the Chamber of Commerce 


April 1- 2 
2 
5 Texas Cotton Ginners’ Assn. 
6 
5 


April 


April 4.000 Special representatives of the Miss: 


Pacific Lines and the National Railw y 
of Mexico will be assigned to escort he 
special train from Dallas to Mexico C ity 
and back. Both railroads will assign t/ ir 
most experienced, veteran crews to h in- 
dle the special train movement. 


bis 
April 3- Southwestern Life Insurance Co. 700 
April 4- Hockaday School Homecoming 

April 8- 9 Southwestern States Aeronautical Boards 

April 8-11 Texas State Dental Society 1,500 
April 10-12 State P E O Sisterhood 

April 11-13 Texas County & District Clerks Assn. 

April 12-13 Interscholastic League, District 11 

April 12-13 Texas Society of College Teachers of Education 

April 12-14 Salvation Army Young People’s Congress 750 Ice Cream Production 
April 15-17 Metropolitan Opera Co. : : 

April 17-19 Variety Clubs of America* 1,000 Soars in February 
April 17-20 Texas High School Golf Tournament 

April 18 National Assn. of Manufacturers, regional meet 

April 18-19 Pan-American Round Tables of Texas 

April 18-20 American Association of Insurance General Agents* 

April 19-20 Texas Society of X-Ray Technicians The output for February was 486,(00 
April 19-20 Illuminating Society of America, SW Section gallons, 14 per cent above the normal 
April 20-21 Southwest Labor Conference February increase. 

April 21-25 Home Furnishings Exposition Butter slumped, however, to 1,776,000 
April 22-24 American Supply & Machinery Manufacturers Assn., Inc.* pounds, 14 per cent below the February, 
April 22-24 National Supply & Machinery Distributors Assn.” 1939 figure. The normal decrease would 
have been 12 per cent. 





Ice cream led Texas dairy production 
in February, making gains of 29 per cent 
over 1939 output, the University of Tex- 
as Bureau of Business Research reported. 


Continued on Page 24 
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Texas Department Store 
Saies Top 1939 Level 


sarly seven per cent more dollars 
ed on Texas Department store tills 
ebruary, 1940, than February, 1939, 
University of Texas Bureau of Busi- 
Research reported. 
iis was in line with normal trends, 
yureau stated. Practically no increase 
January dollar sales was recorded 
survey of 94 leading Texas stores. 
i1umont, San Antonio, and El Paso 
; led the state with increases above 
figures of 18.7, 11.5, and 11.4 per 
respectively. Only slight changes 
January figures were registered in 
cores. However, Galveston and Port 
ur department stores reported losses 
7 and 20 per cent respectively. 
gures by major cities were: 
Percentage Change 
in Dollar-sales 
No. of — Feb., 1940 Feb., 1940 
Stores trom from 
Reporting Feb., 1939 Jan., 1940 
5 +9, 
7 
mont 
urne 
| iS 
aso 
Worth 
salveston 
uston 
rt Arthur 
Antonio 
Temple 


Waco 





Trade Indices 
Continued from Page 8 
Preliminary figures for February exports 
of United States merchandise showed a 
total value of $339,000,000. The exports 
for the sixth month of the European war 
continued well above the level of a year 
ago, the gain over the previous February 
being 57 percent. Raw cotton exports 
valued at $43,408,000 were lower than 
in January, but three times greater in 
value than in February, 1939. Shipments 
to each of the three leading foreign mar- 
kets for United States cot ton—the 
United Kingdom, France, and Japan— 
were lower than in January although they 
continued heavy for this season of the 
year. Shipments of cotton to Belgium 
| Italy were larger in February than 
inuary. 
<ports to South America totaled ap- 
imately $37,000,000 in February, 
in four percent of the January total, 
e those to Canada and other coun- 
in North America increased slightly 
alue. Moreover, exports to certain 
‘tries in Europe, especially Belgium, 
mark, Finland, and Italy, increased 
antially in February. Compared with 
uary of last year, exports to Europe 
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in February of this year increased nearly 
$67,000,000, to Latin America $23,000,- 
000; to Canada $15,000,000; to Asia 
$11,000,000; and to other areas nearly 
$6,000,000. 





Morton Bigger of Dallas, who for the third cons2cu- 
tive {ime, is runner-up for the Southwestern Life 
Insurance Company’s coveted Grand Challenge 
Cup awarded annually to the lif? underwriter who 
reduces the lazg-st volume of business. Mr. Big- 
q:r hes Ic:d the Dallas Agency of the company 
fcr three cons2culive years, and has produced the 
second larg>st volum? of bus:noss in the entire 
cgercy so fcr on cach occasion. 


Among items showing a decline in 
value in February in comparison with 
February of last year and of interest to 
this part of the country, were crude 
petroleum, gasoline, and fuel oil. 





The average yearly total value of con- 
struction contract awards in Dallas for 
the fifteen-year period, 1925-1939, in- 
clusive, was $16,903,373. , 
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PROGRESS 


Increases of 104 ner cent in first vear premiums, 4] ner cent in renewal 
premiums and 30 ver cent in investment income during 1939 indicate the 
rapid advancement of one of the Southwest’s most progressive Legal 


Reserve Companies. 


Address Agency Inquiries to: 
M. ALLEN ANDERSON, Director of Agencies 
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Director of Agencies 
THOMAS M. MOTT 
Secretary-Actuary 
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IRE insurance rates in Dallas have 

gone down steadily and rapidly since 
1936. As compared with other items pur- 
chased by wage earners and lower-salaried 
workers, fire insurance is now the cheap- 
est necessity, as shown by the accomp- 
anying graph. 

Using the average price of 1923-25 as 
100, the regular fire insurance rate on a 
selected Dallas risk was 74 in 1939 and 
because of a good fire record credit of 
15% the rate actually paid was only 63. 
The wage earner paid 82 for all items 
in 1939 as compared with 100 in 1923- 
25; he paid 76 for food and 70 for rent. 

The commodity prices are quoted from 
the statistics of the Bureau of Labor 
Statistics, U. $. Dept. of Labor, gathered 
in 32 large cities combined and the in- 
surance rate was furnished by Actuary 
R. E. Rustin of the Texas Board of In- 
surance Commissioners, who figured the 
rate for the various years on a frame, 
shingle roof, owner-occupied dwelling in 
Dallas, within 500 feet of a fire hydrant 
and with a 10-20 foot exposure on one 
side and 20-30 foot exposure on the oth- 
er. While commodity prices have gone 
up and down, insurance rates since 1936 
have never stopped their journey toward 
the coffin corner of the graph field. 

The insurance rate used in the graph 
was the same in 1932 as in 1923-25 and 
the regular rate, therefore, starts on the 
100 base line while other necessities were 
lower. The excessive fire losses for many 
years kept the rate up until 1932 and 
then the cumulative effect of the heavy 
losses for many years raised it to 110 on 
the graph where it stayed in 1933-34-35 
and 36. 


The insured fire losses in Dallas were: 








1925 $1,965,785 


1925 191797 
1927 1,122,243 
1928 1,160,533 
1929 1,321,100 
1930 1,474,258 
1931 1,283,990 
[932 985,383 
1933 806,019 
1934 728,764 
1935 §23,507 
1936 571,424 
1937 488,326 
1938 470,190 
1939 714,965 

In 1934, Dallas received a 3% good 
fire record credit and the broken line 


starts 3% below the regular line that 


year. In 1935, the credit jumped to 9% ; 
in 1936 and 1937 it was 10% and in 
1938 and 1939, it reached 15%, so that 
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Fire INsurANcE Rates DECLINE 





By ALFONSO JOHNSON 


Manager, Dallas Insurance Agents Association, Inc. 


the line indicating the actual rate paid 
in Dallas dropped faster than the normal 
rate line. 

The graph not only conclusively proves 
that insurance have gone down 
rapidly in Dallas but also shows to what 
extent citizens of Dallas and of Texas 
can immediately reduce fire insurance 
rates through reduced losses. While Dal- 
las is receiving 15% good fire record 
credit, Highland Park and University 


rates 


be increased and the good fire rec rd 
credits reduced. 

The graph and the insured fire oss 
statistics in Dallas speak eloquently ‘or 
the work of the Dallas Insurance Agents 
Association, which this year celebr. tes 
its tenth anniversary. One of the frst 
projects of the Dallas Association was to 
work with the Texas Association of [n- 
surance Agents and its other local ex- 
changes to pass the agents’ licensing law 














4 Comparison With Price Fluctuations 
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Park are each receiving 25% good fire 
record credit, which is the maximum. No 
other state has a good fire record credit 
and a bad fire record penalty similar to 
that of Texas. 

The increased fire losses in 1939 will 


prevent Dallas receiving an increased 


credit for 1940 and the upward trend of 
losses can continue until the rates must 
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in 1931. This act eliminated “brokers” 
who numbered 2,600 in Dallas. Taking 
the place of the 2,600 part-time brok rs, 
most of whom had other regular j bs, 
trades or professions, are 300 licensed so- 
licitors, each of whom must office y ith 
and solicit for one and only one local 
agent. The reduced fire losses due to | et- 


Continued on Pag 23 
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Fully-Paid Investment 
Certificates Issued 
$100 to $5,000 
nsured by Federal Savings and Loan 
surance Corporation, Washington, D.C. 


CURRENT DIVIDENDS 4% 
IETROPOLITAN BUILDING 


LOAN ASSOCIATION 
1400 MAIN STREET 








QUIET, PLEASE 


jow Can | Concentrate 
Vith All This NOISE? 
fhat’s Easy, Just Call 


}. W. Nichols Gompany 
YALLAS & HOUSTON 
and ask for a 


FREE NOISE SURVEY 


Acousti-Celotex, the patented perforated 
acoustical tile, applied directly to your 
present ceiling, absorbs NOISE like a 
blotter absorbs ink! 

Arrange to get the facts right away. No 
obligation. 








LONGHORN 
ROOFING 


‘A Texas Made Product” 
Full Line of 


ASPHALT ROOFING 
AND SHINGLES 


Distributors Solicited 


Write 


.onghorn Roofing 
Products, Inc. 


POST OFFICE BOX 1648 
DALLAS, TEXAS 





Marshall Makes Plans for 
Etex Meeting 


LL East Texas roads lead to Mar- 
A stat April 21, 22, and 23, when 
the East Texas Chamber will hold its 
fourteenth annual convention in the Har- 
rison County capital. It is the first time 
Marshall has ever entertained the Etex 
regional organization, which has _head- 
quarters in the neighboring city of Long- 
view, and Marshall folks, under the lead- 
ership of Bryan Blalock, vice president 
and convention chairman for the East 
Texas Chamber, and S. E. Wood, Jr., 
president of the Marshall Chamber of 
Commerce, are outdoing themselves to 
make this a memorable gathering. 


The convention will open Sunday 
night, April 21, with a huge union re- 
ligious service, which will feature an ad- 
dress by Dr. George W. Truett, pastor 
of First Baptist Church of Dallas, and 
one of the South’s most distinguished 
churchmen. Preceding Dr. Truett’s ad- 
dress, convention visitors will be enter- 
tained with a sacred concert of old-time 
plantation spiritual melodies, sung by 
1,000 Negro voices, supplied by the 
Negro schools and colleges of the Mar- 
shall area. 

The site of this affair, as well as sev- 
eral other entertainment events, will be 
a huge temporary stadium, constructed 
especially for the convention, on Mar- 
shall’s commodious public square. Seats 
will be built for 6,000 spectators, and a 
huge 60-foot temporary stage will be 
erected on the East side of the courthouse 
for the speakers and entertainers. 


Theme of the convention will be the 
development of East Texas agriculture 
and industry, and a galaxy of speakers, 
who will discuss various phases of this 
development, are booked for the main 
convention program, as well as for num- 
erous sectional or panel meetings, which 
will hold round-table discussions of such 
subjects as industrial research, industrial 
advertising, chemurgy, livestock develop- 








50 Years in Dallas” 


J. W. LINDSLEY & CO. 


REALTORS 


Our 50 years experience in handling 

Real Estate in Dallas enables us to give 

quick and efficient service in filling 
your needs. 


We Specialize in Industrial Property 


1209 Main St. e Phone 2-4366 


ment, soil and water conservation, civic 
development, rural relationships, tax con- 
trol, and other matters of intense inter- 

est to a newly-awakened East Texas. 
Among the speakers who have already 
accepted places on the program are Dr. 
Continued on Page 20 
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EETING in Dallas on April 4, 5 

and 6, Southwestern Life Club, of- 
ficial Agency organization of the South- 
western Life Insurance Company, will 
hold its 36th annual convention, accord- 
ing to announcement this week by C. F. 
O’Donnell, president. 

Business sessions will be held in the 
Baker Hotel, convention headquarters; 
but the annual agency banquet, and sev- 
eral other such sessions, will be held in 
the Adolphus. 

An interesting program of addresses 
appertaining to the life insurance busi- 
ness will feature the three-day sessions, 
and a number of officers of Southwest- 
ern Life will appear on the program. Fea- 
tured entertainment includes a minstrel 
show, prepared by the Home Office em- 
ployees, a dinner dance, and the screen- 
ing of two motion pictures concerning 
the business of insurance and salesman- 
ship recently released by the Institute of 
Life Insurance. 

Meeting on April 3, a day preceding 
the regular Agency Force convention, the 
Company’s Top Club, composed of a 
group of underwriters whose annual pro- 
duction exceeds $200,000 or more, will 
hold a one-day conference at which Leon 
Gilbert Simon of New York City, lead- 
ing national authority on business insur- 
ance, and the author of several books on 
the subject, will be the featured speaker. 

Hon. Walter Woodward, Chairman of 
the Texas State Insurance Commission; 
Hon. R. G. Storey, and Hon. Stanley 
Foran are others to participate in the 
several programs planned. 

Southwestern Life Insurance Company 
is one of the largest legal reserve life 
companies operating in Texas, and head- 
quartered in Dallas. Its growth through 
the years has been more than phenomenal. 

With a gain of $18,151,115 for 1939, 
the Company reported a total of more 
than $360,000,000 insurance in force 
at the close of its fiscal year, December 
31. This gain indicated a continued 
growth, otherwise found in the Com- 
pany’s annual financial statement released 
at that time. 

Numerous items in the annual state- 
ment reflect the strength of Southwest- 
ern Life. 

Assets are $67,189,220.43, represent- 
ing an increase of $5,988,920.90 for the 
year. This is the largest gain in the Com- 
pany’s history. 

The Company continued its enviable 
record of never having had a default of 
either interest or principal on any bond 
owned by it. 

In releasing the annual statement, Mr. 
O’Donnell called attention to completion 
during the year of a new insurance serv- 
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ice commensurate with growth of the 
Company. This new development in- 
volves plans for an extensive agency pro- 
gram, launched in full swing on Janu- 
ary 1. 

“In order to be in position to render 
the highest degree of efficient service to 
the public,” Mr. O’Donnell said in com- 
menting on the program, “the Com- 


pany’s purpose in such a plan is to ‘c- 
velop thoroughly trained agents of he 
highest type, qualified in every way to 
offer a truly professional service.” 

The annual statement stresses he 
double function of the dollars inves ed 
in life insurance by at once building e- 
cured protection and playing a sign ‘i- 
cant role in the economic progress of 

Continued on Next Puge 


Charts Indicate Southwestern Life Growth 
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Awarded Southwestern Honors 





Authority 
feature of the Conven- 
of Southwestern Life In- 
nce Company’s Top Club 
be the seminar to be con- 
ed by Leon Gilbert Si- 
of New York City, 
3. 
r. Simon is the leading 
ority in the United States 
usiness insurance. For the 
severcl years he has 
-d as chairman of the Ad- 
‘y Council of the Insur- 
Trust Department of the 
se National Bank. For the 
eleven years, he has been 
ember of the faculty of 
York University. 
le is a life member of the 
ion Dollar Round Table, 
the National Association 
ife Underwriters, and is 
author of several authori- 
tive books on life insurance 
uding “Inheritance Taxa- | 
”. “Business Insurance’’, 
“Business Security”. G. A. BODENHEIM page 6 ramen 
{r. Simon will conduct a Grand Challenge Cup Award 1940 PR ben sie Life Club 
three-hour lecture for the 
Southwestern Life Insurance 


Company’s Top Club. 




















J. H. BRYANT 
Vice President 
1940 Southwestern Life Club 


THOS. E. NEILL 
Efficiency Cup Award 


Continued from Page 18 
Texas. The report indicates 
that with the exception of 
funds invested in United 
States bonds, practically all 
iny estments of Southwestern 
Life are in Texas bonds and 
real estate loans. It is pointed 
out in this connection that 
Southwestern Life invest- 
ments in bonds for municipal 
enterprises, public utilities, 
street paving, sewerage sys- 
tems, or for county and State 
improvements, create pay 
rolls for wage earners, and ad- 
vancement of economic con- 
ditions generally within the 
State. 
\n indication of the serv- 
Southwestern Life has 
ormed is shown by the 
the Company has paid 
‘ince organization in 1903 
solicyowners and benefi- 
es. Such payments total 
862,066.24. 





Pictured above are four renresentatives of Southwestern Life Insurance Company who during the Company's past Club Year made outstanding 
teco-ds as business producers. Col. G. A. Bodenheim of Longview, dean of the Company’s Agency Force. is winner of the Grand Challenge Cup. an 
awerd offered annually by Southwestern Life for the agent producing and >aving for the largest volume of business. Col. Bodenheim has won this 
honcr from the Commanv a number of times. Thos. E. Neill of El Paso is winner of the Commoany’s Efficiency Cun, an honor which Mr. Neill will be 
Gwevded for the d utive time during the Southwestern Life convention in Dallas during the first week in Avril; Mr. Neill won the trophy 
in 1°39 with a 100% pnersistency record. and duplicated the feat for the convention this vear. 
> Garland H. Lang of Kerrville. also shown above, is the new President of the Compoany’s Agency Club. and J. H. Bryant of Corsicana is Vice 
tes dent, 
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Beautiful, substantial and modern, 
the Allen Building stands clear on 
all sides for light and ventilation. 
Equipment, service and reputation 
unsurpassed. Conservative in ten- 


ant selection. 


ALLEN BUILDING 


Commerce and Ervay 


R. R. WILSON, Bldg. Mgr. Phone 2-9296 











BEFORE IT’S TOO LATE 
If your hair is thinning or falling out, renew 
its vigor and healthy growth with Xervac 
Treatment. 


a CROSLEY 
Rent yervac 


Restore proper blood 
circulation in your scalp 
with the alternate 
vacuum and pressure 
created by this com- 
pact, easy-to-use ma- 
chine .. . the same type 
used in many barber 
shops and scalp clinics. 
Rent an Xervac and 
get the benefits. 


W. E. TITUS WHOLESALE CO. 


2211 Commerce St. Dallas, Texas 




















Etex Meeting 


Continued from Page 17 


Homer P. Rainey, president of Univer- 
sity of Texas; Ex-Gov. Pat M. Neff, 
president of Baylor University; Dr. T. O. 
Walton, president of Texas A. & M. Col- 
lege; Dr. Mary Mims, Extension Sociol- 
ogist of Louisiana State University, and 
one of the nation’s ranking authorities on 
rural relations; R. C. Morrison, director 
of the “Town Institute” for Holland’s 
Magazine; N. C. McGowen, president of 
the United Gas Pipeline Co., Shreveport, 
originator of a widely-acclaimed national 
advertising campaign in behalf of indus- 
trial development of the Gulf South area; 
and R. E. Shepherd, Dallas, regional Di- 
rector for the Federal Housing Adminis- 
tration, who is also a noted group song 
leader. Additional “big name” speakers 
will be announced when the completed 
program is announced. 

The lighter side of the convention 
spectacle, always a colorful gathering 
with entertainment playing an important 
part, has not been neglected. Under the 
able direction of more than one hundred 
civic, business and social leaders of Mar- 
shall, who have been working for weeks 
on the plans of the host city, a brilliant 
series of social events has been scheduled. 
Among these are a spectacular parade of 
§0 “East Texas Sweethearts,’’ each a 
beautiful girl representing one of the East 
Texas towns or cities; an elaborate floor 
show in the open air stadium; the Presi- 
dent’s annual ball, to be staged on the 
roof garden of Hotel Marshall, with a big- 
time orchestra; a dinner party for the 
“East Texas Sweethearts” and an after- 
noon tea for women visitors. The closing 
event will be an “all-service club” lunch- 
eon at the hotel, with members of all the 
civic and service clubs of the area at- 
tending. 

Organization of the convention detail 
is in general charge of Bryan Blalock, 
with Treher Firmin as chairman of the 
steering committee; S. E. Wood. Jr., pres- 
ident of the Marshall Chamber of Com- 
merce, as chairman of administration; 
and the following representative Marshall 
citizens handling the activities indicated, 
with the aid of an efficient committee 
for each activity: W. C. Pierce, Jr., fi- 
nance; E. P. Littlejohn, housing; Wil- 
lard Coker, decorations; H. W. Davis, 
registrations; George Verhalen, flowers; 
Newman Wells, auditorium; H. J. 
Graeser, traffic; B. J. McElroy, reception; 
Martin Hirsch, entertainment; Jack 
Mann, luncheons; Herman Coker, pub- 
licity; George Walker, union service; 
Mrs. Richard Blalock, women’s activities; 
John Brogoitti, secretary to committees; 
Junior Chamber of Commerce, in charge 
of all details for parade of decorated 
floats representing East Texas cities. 





INVESTMENTS INSURED 
UP TO $5,000 


Dallas Building & Loan 
Association 
1411 Main St. Phone 2-9377 


Member Federal Home Loan Bank System 
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SUMMER 


.. 21S Just 
Around the Corner! 


.. Don’t overlook this year’s op- 
portunity to step up efficiency 
and increase profits by install- 
ing AIR CONDITIONING 
in your office, shop or factory. 


. For personal analysis of your 
requirements call 2-9321— 
Sta. 368. 


DALLAS POWER & 
LIGHT CO. 














Telephone 
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DALLAS TRANSFER 


and Terminal Warehouse Co. 
(Established 1875) 
2nd Unit Santa Fe Building 
Warehouse, Office and Display Space 
Moving—Heavy Hauling—Packing 
Agents for: 

H. & N. T. Motor Freight Line 
Lone Star Package Car Co. 
Dallas-Fort Worth Motor Freight Lines 
Allied Van Lines, Inc. 


Phone 2-7111 








April, 1940 » Southwest Business 











ot 


’ 


| 


® 





Livestock Men Honor Holland 


ELI EEE 





A portrait of Frank P. Holland of Dallas, publisher of Farm and Ranch, and 
one of the outstanding livestock and agricultural leaders of Texas was unveiled at 
a luncheon held in Houston at the Rice Hotel, and later presented to Texas A. & M. 
College. Presentation of the portrait shown above was made by James W. Sartwelle, 
president of the Houston Fat Stock Show. Mr: Holland was guest of honor at the 
luncheon. 

The movement was started to honor the publisher during the State Fair of 
Texas in 1939, by W. B. Mitchell of Marfa. A. L. Ward of Dallas was named chair- 
man of the committee to make arrangements for the portrait and commissioned Mrs. 
Dana Dunagan. The picture will be hung in the Animal Husbandry Building at 
Texas A. & M. 

In addition to many individual contributors the following breed associations 
made contributions: American Angora Goat Breeders; Highland Hereford Breeders; 
Texas Hereford Breeders; Texas Holstein; Texas Cottonseed Crushers; Texas Horse, 
Jack and Mule; Panhandle Livestock; Texas Jersey Cattle Club; Texas Sheep and 
Goat Raisers; Texas Shorthorn; Texas Swing Breeders; Texas and Southwestern Cattle 
Raisers; Southwestern Guernsey Breeders and Texas Brahma Breeders. 


Cicar Firm’s Ads 
Sc'ute Dallas 





being published in each of the 34 metro- 
politan centers. 

“From log cabin to metropolis in 99 

allas receives a salute from the Bran- 
nor -Signaigo Cigar Co. in a series of 
ad\ ortisements being published in thirty- 
fou metropolitan Texas newspapers. The 
Dal'as salute from Brannon-Signaigo, a 
par. of its Lovera cigar advertising, is 


salute to Dallas. ‘Famed for its oil and 
its fast-growing business, Dallas is the 
home of 400,000—and more and more 
of the smokers in Dallas ‘feel right at 
home’ with Loveras.” 
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Among the 
Manufacturers 


“If Dallas is to grow it must develop industrially.’ 
You have heard this said until it has no meaning; 
until it is so trite that you pass it by as you do a 
corner that you pass each day. This slogan, for so it 
has become, should be recast. As it stands it is mis- 
leading and it would be more accurate to say: “If 
Dallas is to grow it must keep on developing indust- 
trially.” Every new month finds Dallas building new 
factories, new buildings, increasing its manufacturing 
output, and local capital seeking investment in Dallas 
industry. Each month SoutrHwest Business brings to 
the attention of local people and the Nation as a 
whole industries in Dallas as pictured on this page. 
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Corrugeted and Solid Fibre Boxes 


GAYLORD CONTAINER 
CORPORATION 


Succeeding Texas Corrugated Box Co., Inc. 
Factory St. Phone 5-4105 























Cracke-s @ Candy 
Saltine Soda Cracker, Candy and Bakery Products 


BROWN CRACKER & 
CANDY CO. 


603 Munger Phone 7-8222 

















years,” the advertisement declared in its’ 





Atlas KEYSTONE Culvert . . . other metal goods. 
Corrugated Tanks. . . Dr. Pepper Coolers 


ATLAS METAL WORKS 
P. O. Box 5208 Phone 2-5354 
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Store Interiors Ad| 
Fixtures, Designed by eta SHOW CASE & 


Sales Engineers. At Your FIXTURE MANUFACTURING CO. 


SERVICE. NO OBLIGATION 
1907 CEDAR SPRINGS e DALLAS, TEXAS 
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TRUCK TANKS—xade to your order and 


special needs 











BUTANE 
TANKS 


Built to 
A.S.M.E. Code 


















ALL TYPES OF WELDED TANKS 
GASOLINE TRUCK TANKS 


DALLAS TANK & WELDING COMPANY, Inc. 


203 West Commerce Street W. W. BANKS, President Dallas—Phone 2-5513 
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SGeanlne WITH STEEL! 


"Y and E” steel desks increase 
efficiency and reduce maintenance 
costs. See these beautiful stream- 
lined desks in our store, or teie- 
phone for an illustrated catalogue. 


STEWART OFFICE SUPPLY CO. 


STATIONERS »w OFFICE OUTFITTERS 
1521-23 COMMERCE STREET, DALLAS » PHONE 7-8585 
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Time Beer Adds Can 
To Package Line 






Time Beer, made in Dallas, last mo ith 
became the first beer in the South to be 
marketed in a complete packaged linc of 
cans and bottles. 






The Dallas beer was placed on the m ir- 
ket in mid-March in a 12-ounce can, 
cap sealed. A week later, bottled T me 
was placed on the market with mets lic 
labels. The packaged line now inclu des 
the 12-ounce can, the 12-ounce bo:tle 










cs 

















R. A. BENDER, Sr. 










and the quart bottle, with the new metal- 
lic labels used on the 12-ounce bottle. 





Time is produced and marketed by the 
Time Brewing Co., Inc., of 1026 Young 
Street, Dallas. The company was organ- 
ized in the Spring of 1939. E. F. (Andy) 
Anderson was elected president of thz 
new company. 








One of the first concerns of the Time 
company was to secure the services of 
Rudolph August Bender, one of the most 
noted brewmasters in America. Under the 
direction of Mr. Bender and his son, R. 
A. Bender, Jr., who is the brewery’s 
chemist, Time produced an entirely new 
beer. Its new beer was perfected and fully 
aged for several months before it was 
placed on the market in June, 1939. 







Time Beer now has distribution 
throughout the Southwest. It is sc en- 
tifically brewed from choicest ingredi: nts 
under the most rigid sanitary cont ols, 
Mr. Bender said. Strict control of the 
water supply insures the brewery’s «0n- 
stant use of water of the same chen cal 
content. The water used in Time Be: + 1s 











Continued on Pac 
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Insurance Rates 
Continued from Page 16 


ter underwriting, paralleled the reduction 
in number of brokers. 


1e Dallas Association also started 
wo: 10 years ago on an intensive fire 
pre’ ention campaign, for which it has 
rec: ved national recognition. The dotted 
linc on the graph, showing the actual 
rate paid in Dallas, starting in 1934, tells 
an teresting success story. The insured 
fire losses in Dallas in 1930, the year 
the Dallas Association organized, were 
$1...74,258 and in 1938 the losses were 
on! $470,190; in addition to the sav- 
ing: in actual losses, amounting to more 
tha’ $1,000,000 in 1938, the insurance 
buy rs each year since 1936 received an 
inc!-asing credit on every fire insurance 
poli y written. 

Dallas was known as a “hot city” for 
many years because of its abnormally high 
fire losses; its per capita loss in 1925 be- 
ing $11.57 as compared with the U. S. 
per capita fire loss of only $4.85. Dallas 
is now receiving national publicity be- 
cause of its improvement not only in re- 
duced fire losses but in improved stand- 
ards of the fire insurance business. A 
comparison of the per capita fire losses 
in Dallas and in the United States for a 
fourteen-year period shows that, while 
the Dallas per capita in 1925 was nearly 
two and one-half times that of the United 
Statés, in 1938 the Dallas per capita of 
$1.96 was less than that of the United 
States which had a per capita loss of 
$2.05. 


PER CAPITA FIRE LOSSES 


Datias UNITED STATES 
1925 Sit.57 $4.85 
1926 8.33 4.80 
1927 6.07 3.96 
1928 6.67 3.87 
1929 6.18 3.81 
1930 6.73 4.09 
1931] 5.46 3.64 
1932 4.47 x21 
1933 ee 2 5.55 2.16 
1934 2.86 zZ.83 
1935 1.98 1.85 
1936 ; - | eae 2.05 
1937 : je) 1.96 
1938 : 1.96 2.05 





Mi'ler Makes Survey of 
Kensas City Chamber 


hoger Miller of Dallas, manager of 
the Southwestern division of the Cham- 
ber of Commerce of the United States, 
has been making a survey of the work 
anc efficiency of the Kansas City Cham- 
ber of Commerce, at the invitation of 
tha organization’s executive committee. 
eorge W. Catts, executive manager 


of he Kansas City Chamber, said Mr. 





ithwest Business « 


April, 1940 


Miller was brought to Kansas City to 
study the scope of the work of the Cham- 
ber, the departmental and committee or- 
ganization and the efficiency of the of- 
fice setup in view of the expanding na- 
ture of the Kansas City Chamber’s pro- 
gram. 


As manager of the Southwestern di- 


vision of the U. S. Chamber, Mr. Miller 





ROGER MILLER 


has jurisdiction over the organization’s 
activities in Texas, Arkansas, Louisiana, 
Oklahoma, Kansas, Missouri, Colorado 
and New Mexico. Before taking the post 
of division manager for the U. S. Cham- 
ber, he was president of the National 
Association of Commercial Organization 
Secretaries, and was formerly manager 
of the chambers of commerce in Ashe- 
ville,. N. C., Macon, Ga., and Morris- 
town, Tenn. In Dallas, he has his offices 
in the Dallas Chamber of Commerce 
building. 





Braniff Stockholders 
Okay Capital Changes 


Stockholders of Braniff Airways, In- 
corporated, at a special meeting in Okla- 
homa City March 21, authorized capital 
changes involving a four-for-one split-up 
of outstanding common stock prelimi- 
nary to a proposed public offering of 
150,000 of the new shares. This offering, 
to be underwritten by F. Eberstadt & 
Co., of New York, will include 100,000 
shares representing, new capital for the 
compsny and 50,000 shares for the ac- 
count of T. E. Braniff, president. 


As a result of the changes approved 





March 21, the authorized capitalization 
of 75,000 shares of $10-par common 
stock is increased to 400,000 shares of 
$2.50 par value, and with the sale of 
100,000 shares for the company’s ac- 
count, the full amount will be outstand- 


ing. 





Established 1909 
A HOME INSTITUTION 


Towels, Linens and Uniforms 
Industrial Towels and Rental 


CHAIR SERVICE 


Efficient SERVICE 


Cleanly 
Dallas Towel Supply Co. 


Friendly 
2511 COMMERCE STREET 
PHONE 7-4396 








SHIPPING 


Beaumont is one of the leading ports in 
America. Beaumont has every modern 
facility to handle cargos of all types. Tracks 
for transfer direct of all cargoes with fire- 
proof warehouses at shipside. Tariffs and 
rates compare with any port in the 
SOUTHWEST. 





MODERN MUNICIPAL FACILITIES 


Available Industrial Sites Include 344 Acres 
of Deep Water Frontage 


Write: O. L. CAYWOOD, Port Director 


PORT OF 
BEAUMONT 


R. T. BEHANNON, S. W. Repr. 
Cotton Exchange Bldg., Dallas, Phone 2-7917 











G-P BLADES 
FOR BETTER SHAVES 


The Favorite of the Southwest 
Call ar Write Us for Free Samples 


GIBSON 
PRODUCTS COMPANY 


2019 MAIN STREET 
DALLAS, TEXAS PHONE 7-6962 












































































Dallas-Denver Route Gets 
New Streamlined Trains 


Orders for two diesel-powered, stream- 
line trains to be known as the Texas 
Zephyrs and to operate on radically faster 
daily schedules between Dallas-Fort 
Worth and Denver, were placed recently 
by the Fort Worth and Denver City and 
Colorado and Southern railways, accord- 
ing to announcement by John A. Hulen, 
vice-president of the Fort Worth and 
Denver Lines. 

Delivery of the new equipment is 
scheduled to begin in the late Spring and 
the railroads have announced that a five- 
hour reduction in the running time will 
be made between Texas and Colorado this 
summer. The fast schedules will not only 
shorten travel time between Dallas, Fort 
Worth and Denver, but will also permit 
many improved or new connections af- 
fording faster travel in many instances. 

























Dallas Breaks Convention Records 
Continued from Page 14 


April 22-24 Southern Supply & Machinery Distributors Assn. __. 
April 25-27 Future Homemakers of Texas Rally 

April 25 Southwestern Car Service Assn. 

April 25-28 Glen Lakes Invitation Golf Tournament 

April 28-May 4 Texas Woman’s Golf Assn. Tournament 


. ies 00 


April Modern Woodmen of America Rally 

April Mathematic Assn. of America, Texas Section 

April Delta Sigma Theta Sorority (Negro) % 
May 1- 3 Petroleum Industry Electrical Assn.* 700 
May 1- 3 Petroleum Electrical Supply Assn.* 

May 4- 5 Phi Eta Sorority 

May 6- 9 Scottish Rite Reunion 

May 9-11 State High School Baseball Tournament 


Hella Temple Shrine Ceremonial 
Texas Retail Dry Goods Assn. 


May 10 
May 13-14 


May 13-17 Texas State Medical Assn. 3,000 
May Texas Allergy Assn. 

May Texas Railway & Traumatic Surgical Assn. 

May Texas Dermatological Society 

May Texas Orthopedic Society 














that the First National welcomes the opportunity to make sound busi- 


First NATIONAL B 


IN DALLAS 


WHEN YOUR BUSINESS 
REACHES A CROSS-ROAD 


When the question of expansion arises in your business, you may see 


that additional credit is necessary for future growth. If so, remember 






ness loans to forward-looking businesses. —/~-———~ 
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Woman’s Auxiliary to State Medical Assn. 
State Heart Assn. 

State Pathological Society pets 

State Association of Medical Anesthetists 
Texas Neurological Society 

Texas Pediatric Society aie 

Texas Gastro-Enterological Assn 
Travelers Protective Assn., Texas Branch 
Grand Lodge of Texas Knights of Pythias 
State Republican Convention 

Texas Cotton Growers Assn. 

Natl. Piano Playing Tournament 

State Board of Nursing Examiners 
Eastern Star School of Instruction 
M-K-T Railway Annual Meeting 


INDEX TO APRIL ADVERTISERS 


Hedgecock Artificial Limb 
Hesse Envelope Co 

Hudson & Hudson 

Johnson, John J. 

Lindsley, J. W 

Long, Lloyd M. 

Longhorn Roofing Co 

McElreath, Sam Ross 

Metropolitan Bldg. & Loan 
Metropolitan Business College.... 
Nana’s Health Institute 3 
Nichols Co., S. W 

Parker Foundation School 
Parker-Griffith Studios 

Pig Stands, Inc 

Professional Directory 

Republic National Life Ins. Co.... 
Southwestern Blue Print 3 
Spellman, John R 

Stars That Shine 

Stewart Office Supply 


Adleta Showcase & Fixture 
Allen Building 

American Beauty Cover Co 
Atlas Metal Works 
Beaumont Port Commission 
Brown Cracker & Candy Co. 
Cannon Ball Chair Rental 
Dallas Building & Loan 
Dallas Business Reporter 


2,000 


Dallas Tank & Welding 

Dallas Towel Supply Co 

Dallas Transfer & Term. Whse.... 
Driskill Hotel 17 


Exporting & Importing 
First National Bank 
Gaylord Container 
Gill & Bennett 


Southwest Compress & Warehousemen’s Assn. 
Texas Mortgage Bankers Assn. 


tional Convention. 


Great National Life Bldg 
Gibson Products 
Gulf Oil Co 


Titus Co., W. E. 
Van Dyke L 











Architects and Engineers 


Gill & Bennett, Grayson Gill—Mur- 
rell Bennett, Great National Life 
Building, 2-5989. 


Attorneys 


B. M. Bates Law Offices, 921 Repub- 
lic Bank Bldg., 2-6291. 


Bailey B. Baxter, Gulf States Bldg. 


Attorney at Law. 


Dallas Blankenship, 406-8 Republic 
ank Bldg., 2-2055. State Repre- 
itative. 


y & Paxton, Attorneys and 
ounselors at Law. Herbert S. 
iney, Jr., Hearst Paxton. Great 
tional Life Building, 2-7191. 


berg, Leftwich, Carrington & 
wan, 1302 Magnolia Bldg., 
331. 


& Crane, 1419 Republic Bank 
ldg., 2-6366. Martin M. Crane, 
fartin M. Crane, Jr. 


er Darley, Attorney at Law, 

‘lity Building, 2-4481. 

. Dudley, Attorney & Coun- 
at Law, 305-6 Mercantile 

np FE5358. 

Gauldin, Attorney at Law, 

-6 Mercantile Bldg., 7-9361. 


Hartsfield, 607 Slaughter 
ding, 2-4267. 


. Hurt. Oil—Oil Land—Civil 
tice. 1826 Allen Bldg., 
572. 


ROFESSIONAL 


DIRECTORY=2f 


Robert L. Hurt, 216-18 Linz Bldg., 
2-9001. 


Lawther, Cramer, Perry & Johnson, 
Harry P. Lawther, Wm. M. Cra- 
mer, Robt. M. Perry, Searcy John- 
son, Mercantile Bldg., 2-5106. 


David B. Love, 1408 Santa Fe Bldg., 
2-1522. 


McCraw & Holt; William McCraw, 
Dick Holt, 1704 Republic Bank 
Bldg., 2-7821. 


Montgomery & Campbell, O. D. 
Montgomery, W. S. Campbell, 
J. W. Bookout, 1708 Santa Fe 
Bldg., 2-6888. Attorneys and 
Counselors. 


Anthony L. Noren, 302 Mercantile 
Building, 2-3325. 


John B. Poindexter, Jr., 521 Wilson 
Bldg., 7-4765. General civil prac- 
tice, insurance, oil & gas, real 
estate. 


W. Glenn Polk, 509 Mercantile 
Building, 2-9013 or 87-4903. 


Spafford & Spafford, 812 Kirby 
Bldg., 7-3706. Franklin E. Spaf- 
ford, Harry E. Spafford. 

John M. Spellman, U. S. Patent At- 
torney, 513 Gulf States Bldg., 
7-2628. 

Henry Tirey, 320 Mercantile Build- 
ing, 2-7933. 

John W. West, 522-24 Slaughter 
Bldg., 7-8218. 

J. Frank Wilson, 1005 Mercantile 
Bldg., 2-8001. 


or 
oe 
re 


Ernest A. Wood, 1012 Santa Fe 
Bldg., 2-4428. Patents — Trade- 
marks — Copyrights — Registered 
U. S. Patent Attorney. 


Youngblood & Moore, 1015 Liberty 
Bank Bldg. Attorneys at Law. 


Certified Public 
Accountants 


Fred F. Alford & Co., c/o Mer- 
chants Cold Storage, 7-2233. 


Baker & Carter, 505 Thomas Bldg., 
7-5526. Income Tax Specialists. 


Barrow, Wade, Guthrie & Co., 
711 Santa Fe Bldg., 7-6259. 


Brunken Audit Company, 912 Allen 
Bldg., 2-4221. W. D. Brunken, 
C. P. A., Atty. Ruby Haufler, E. 
H. Brunken. 


E. R. Burnett & Co., 1204 Liberty 
Bank Bldg., 7-1514. E. R. Burnett. 
Specializing in Accounting for 
Garment Manufacturers and Job- 
bers. 


Ernst & Ernst, First National Bank 
Bldg., 7-2263. 


Frye, Gregory & Linsteader, 1204 
Dallas National Bank Bldg., 
2-6920. Accountants—Auditors— 
Tax Consultants. 


J. E. Huffhines & Co., Accountants 
and Auditors. (Established 1919). 
1114 Mercantile Building, Dial 
2-8394. 


Hutchinson, Bonner & Burleson; Jo- 
seph E. Hutchinson, Joseph E. 
Hutchinson, Jr., Darcy R. Bonner, 
James B. Burleson. 1009 Prae- 
torian Building, 2-7640. 


Lynch & Reid; J. T. Lynch, Sutton 
Reid, 1507 Dallas National Bank 
Bldg., 2-4966. 


McBrien Audit Co., R. J. McBrien, 
3907 Simpson, 8-0767. 


Nelson & Nelson, 1318 First Na- 
tional Bank Bldg., 2-2074. Certi- 
fied Public Accountants—Oil In- 
dustry Accounting. 


Patterson & Beall, 1120 Republic 
Bank Bldg., 2-2797. J. Edgar Pat- 
terson—Jack H. Beall. 


Peters & Smith, H. J. Peters, Acct., 
Wright K. Smith, C. P. A. Oil— 
Taxes — Cost Accounting, 1012 
Fidelity Bldg., 7-9107. 


Prince, Harris & Co., 17th Floor Re- 
public Bk. Bldg., 2-6281. Wm. D. 
Prince, C.P.A.; Joe C. Harris, 
C-P.A:; C. A. King, €CP.A. 


Wiott W. Rankin, Income Tax Serv- 
ice, 5714 Vickery Blvd., 3-6350. 


Realtors 


J. W. Lindsley & Co., 1209 Main 
Street, 2-4366. 


Dee R. Reeves, 1114 Republic Bank 
Building, 2-6575. 
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HOSE that attend the National Con- 
vention of the Variety Clubs of 
America in Dallas April 18, 19 and 20 
will experience the authentic atmosphere 
of the Old West and Mexico, according 
to R. J. “Bob” O’Donnell, Chief Barker 
of Tent No. 17 of Dallas, and Paul Short, 
executive vice chairman of the conven- 


tion control committee. 


Louis Charninsky, chairman of the at- 
mospheric committee, has arranged for 
John A. Guthrie, nationally known rodeo 
and Wild West showman of Muskogee, 
Oklahoma, to bring his “Real Wild West 
and Big Indian Congress of Oklahoma 
Plains’ Indians” to the National Conven- 


tion. 


Mr. Guthrie will bring a six-shooter 
western exhibition that packs a “Big 
Bertha” wallop. The name of “Guthrie” 
has been synonymous with rodeos and 
Wild West shows and western extrava- 
ganzas for a number of years, and he has 
been featured in such activities as the 
World’s Championship Rodeo, held in 
Chicago Stadium: the Frontier Days Pag- 
eant, held in New York City in conjunc- 
tion with the Tulsa-Manhattan College 
football game: the Tri-State Indian Pow- 
Wow in Joplin, Missouri: the New 
Frontier Days Rodeo and Wild West 
Show in Muskogee and Championship 
Rodeos at Springfield, Missouri, Fort 
Smith, Arkansas, and many other loca- 


tions throughout the Southwest. 





































JOHN Q. ADAMS 
Vice-Chairman of Executive Control Committee 


Mr. Guthrie’s menage consists of 143 
head of livestock, 75 Indians from the 
Sioux, Otoe, Ponca and Pawnee tribes, 
dressed in full authentic Indian costume 
and regalia; the original Buffalo Bill 
Deadwood Stage Coach and the world’s 
famous trained horses from the Tom Mix 
Diamond T-M Bar Ranch in California. 
Among the Indians are authentic Chiefs 
and ceremonial dancers. Others included 
in the troupe are 50 riders consisting of 
Oklahoma peace officers and former mar- 
shalls; ropers, Australian whip-crackers; 
a comic mule; ten prairie schooners; an 


old-time chuck-wagon and two stage- 


coaches. 


DELEGATES TO VARIETY CLus NAtTIo 
ATMOSPHERE OF () 





Mr. Guthrie’s show will participate in 
the huge parade that is being planned for 
the National Convention, as will the fa- 
mous Hardin-Simmons University Cow- 
boy Band. 

In conjunction with the Frontier Frolic 
party, which will be held at the Dallas 
Athletic Club, the street in front of 
the club will be barricaded, a 50 foot 
hitching-post will be on the curb, and 
in the street will be a chuck-wagon, with 
an old-time cowboy cook serving beans 
from a steaming kettle. In the barricaded 
area, dare-devil riders will risk their necks 
on bucking bronchos, rope artists will ex- 
hibit their tricks and Indians will indulge 
in ceremonial dancing. In other words 
there will be a regular rodeo in front of 
the club. On the inside, two entire floors 
will be transformed into the Old West 
and Mexico. Never will there have been 


a more pretentious setting outside of the 
Hollywood sound stages. Food served at 
the Frontier Frolic party will consist of 
tasty edibles representative of this par- 


ticular era and locale. 


Of particular interest is the original 
Buffalo Bill Deadwood Stage Coach about 
which Dexter Fellows, in his book, ‘This 


Way To the Big Show,” said: 


“. . The Closing number of the /suf- 
falo Bill Wild West show was an at:ack 
on the Deadwood Stage Coach anc its 
rescue by scouts led by Buffalo Bill and 


Colonel Carver. The vehicle was sai / to 
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ONVENTION IN DALLAS TO REVEL IN 
EST AND MExiIco 


tion with General Crook in 1876. Later, So you can well see that nothing is 
when he learned that it had been aban- being left undone to supply the National 
doned on the plains, he organized a party Convention with an authentic and color- 


and brought the coach into his camp.” ful background. 





Southland |ife |nsurance (@mpany 


Dallas, Texas 
March 29, 1940 


ISADORE SEGALL 
7-1321 


SOUTHWEST BUSINESS 
Dallas Chamber of Commerce 
Dallas, Texas 


Gentlemen: 
PAUL SHORT 
ice-Chairman of Executive Control Comm(‘ttee 
Nothing could afford me more pleasure than the 
opportunity to sponsor a tribute to R. J. (Bob) O'Donnell 
as Man of the Hour. 


be the real McCoy. It was built in 1863 at It seems to me that the citizens of Dallas also 
should be happy to join me in the spontaneous tribute to 
Bob for the way in which he has helped make Dallas the great 
in the clipper ship General Grant around amusement center of the Southwest; for his tireless energy 
Cac 1 Californi: Roa: te in directing the charitable and character—buildine vrojects 
“a a re eee we ee for the Variety Club, of which he is Chief Rarker; snd now — 
on the line from Northwood into Oregon. this month - for bringing to Dallas the national meeting of 
bas ne : ¥ ie the Variety Club. That meeting, to my mind, is the most im- 
Following building of the Central Pacific nortant to come to this city in many, many years. 


Railroad across the Rocky Mountains, the 


Concord, New Hampshire, and voyaged 


It has been my privilege to give insurance counsel 

stage went into service in Utah, where to many members of the Variety Club, and to them I also sincere- 
it remained until the road joined with ly extend praise, which is well nerited. 
the Union Pacific. In 1876, the coach 

was transferred to the run between Chey- sia asiai dani 


ind Deadwood, where its baptism of ZeALavt S8gall 


nade it the most romantic vehicle 
Isadore Segall, 
Presenting Southland 


his return from a scouting expedi- Life Insurance for 
Your Protection. 


» world. . . . Cody himself has ridden 
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Convention in Dallas to Arrive 
Aboard Special Trains 





F some 29 committees engaged in 


last minute for the 


arrangements 
National Variety Club convention to be 
held in Dallas, Texas, April 18, 19 and 
20, none have been more active than the 
committee handling the gigantic problem 


of transportation. 


According to Dallas’ Chief Barker R. 
J. (Bob) O’Donnell, chairman of the 
Executive Control Committee, and John 
Q. Adams, vice-chairman, railroading has 
-been worked out to a point whereby 85% 
of all delegates and guests attending will 
arrive in Dallas simultaneously aboard 
two giant Variety Specials from St. Louis 
and Kansas City. The train from St. Louis 
will depart from St. Louis at 1:55 p.m. 
on April 17, arriving in Dallas at 7:15 
the morning of the 18th. Barkers from 
Eastern points have completed arrange- 
ments to tie on to this train. The Kan- 
sas City special leaves that city at 5:30 


p-m. on April 17. 


From reservations already received, it 
is estimated that some 425 bona fide dele- 
gates will arrive from the following 
cities: Pittsburgh 40, Columbus 10, Cin- 
cinnati 15, St. Louis 40, Detroit 20, 
Cleveland 25, Buffalo 5, Kansas City 55, 
Indianapolis 15, Washington 8, Minne- 
apolis 20, Philadelphia 10, Milwaukee 25, 
Omaha 10, Dayton 5, and Baltimore 8. 
Memphis, Atlanta and Oklahoma City 


delegates, some 100 in all, plan to ar- 





Variety Club Delegates to National 





rive by special automobile caravan. In- 
vited guests, celebrities and film execu- 
tives from New York, Chicago and Cali- 
fornia are expected to swell the total at- 


tendance to over 1000. 


Through careful timing by railroad 
trainmasters, the two Variety Club spe- 
cials will pull into the Dallas Terminal 
only seconds apart for impressive wel- 
coming ceremonies well under way by the 
local tent No. 17. In Texas fashion all 


delegates will be presented 10 gallon hats 





and given a welcome reminiscent of 





frontier days in the old West. Authentic 





cowboys with six-guns, Sioux, Otoe, Pon- 






ca and Pawnee Indians in war paint from 





the reservations of Oklahoma, together 






with famous Southwestern peace officers 





will be on hand to add gusto to the wild 






and wooly reception. 






Stagecoaches, prairie schooners, chuck 
wagons and cow ponies will be substi- 







tuted for taxis in making the trip from 





the station to the various hotels. 









Variety Club Members in National Conven- 
tion to Feast on Famous Texas Dishes 


In typical Texas fashion delegates to 
the National Variety Club Convention 
to be held in Dallas April 18, 19 and 20 
will feast on delicacies for which the Lone 
Star State is famous. Barbecued venison, 
hot tamales, broiled Cabrito chops, moun- 
tain oysters, chile con carne and other 
tasty Texas dishes will tempt delegates, 
guests and gourmets, according to Lynn 
Stocker, Dallas tent chairman in charge 


of food and service. 


- 
At a gigantic Mexican street Fiesta 
barkers in ranch style, from steaming 


pots and chuck wagons, will partake of 










hot tamales, chile con carne, frijoles, en- 





chiladas, spanish rice, huacamole salad, 






chile a la penas and tortillas. 






In chaps, ten gallon hats and cowboy 






boots at the Frontier Frolic celebration 






they will be served mountain oysters, 





barbecued venison, cabrito chops, ‘rijole 





beans, boiled hominy, fried corn pones 








and various other dishes. 







Piece de resistance of the prete xtious 






formal banquet to be attended by most 





of the notables in show business » ill be 






jumbo imperial squab stuffed with Texas 





wild rice. 
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HE MAN OF 
THE HOUR 


in of the Hour is Robert J. (Bob) O’Donnell, and 
WEST BUSINESS is happy and proud to salute him. » 


cial reason, among many reasons, for Bob O’Don- 
ng the MAN OF THE HOUR is the bringing to 
f one of the greatest national conventions ever held 
hen the National Variety Club meets here April 18, 


nN) 
) 


jief Barker (President) of the Dallas Variety Club 
al job, and it was only after a good many months’ 
ration that the National Variety Club decided to 
Dallas a tent (chapter). Of course, they made no 


Donnell is a big fellow in Variety and he is an im- 
t man in his business — theatres 


his direction, the Dallas Variety Tent has become 
st talked of organization of the national body, which 
itings only by accomplishments attained, There are 
ple in Dallas who do not know-of-: its activities. 
nding, of course, is the contribution of a monthly 
the upkeep of.the surgical ward of the Freeman 
al Clinie and the.building and equipment of a new 
) wing to that institution 


Cottage also has felt the friendly hand of Variety in 
equipment and the erection of a sun porch. 


lub has contributed variously to distressed folks in 


siness and many outside the theatre. 


immer the club, under the direction of O'Donnell 
E. Griffith, maintained a boys’ camp on the Grif- 
tate below Belton, Texas. The camp will re-open 
this summer, giving.two weeks’ outdoor’ life to needy 
n. The camp remains open throughout the summer 


rks most of the time he isn’t asleep. Early morning 
im at his-desk- or out on the circuit looking over 
25 and helping his managers solve problems of opera- 
Vhen in Dallas he is a familiar figure in the down- 
ind suburban theatres, chatting with patrons and 
ees. His duties carry him from coast to coast. You 
him at his desk this afternoon, and tomorrow may 
ou a call from Hoilywood or New York. Airplanes, 
biles and trains carry him on his jaunts in interest 
ness. He’s on the go all the time 


business world Bob O'Donnell is vice president and 
1] manager of the Interstate Circuit, Inc., and Texas 
idated Theatres. His duty in these posts is the 
sibility for operation of more than 100 theatres scat- 
throughout the state with several in New Mexico. 
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O'Donnell, some 40 odd_years»old;sstarted as an usher in a 
Chicago theatre. Rapidly he rose to chief usher, then assist- 
ant to the treasurer and finally treasurer. From that posi- 
tion he went’ to New York, where he became a figure in 
box offices aléng the famed Broadway. Alternately he be- | 
Came manager, artists’ representative, director, booking ° 
executive and theatre head. In 1924 he came-to Texas as 
manager of the Majestic theatre in Fort Worth. Shortly 
after that he came to Dallas to attend a midnight lunch 
for vaudeville folk at the Golden Pheasant. 


“How do you like Texas?” someone asked. _ 


-’Swell!” said Bob: “But | like Dallas better.” 


[t wasn’t long before he was in Dallas and in charge of 
operating all the Hoblitzelle theatres. 


During the years 1929-31 he was a divisional director for 
Public Theatres in charge of houses in Texas and through- 
out the Southeast. With the reorganization of Publix, fol- 
lowing its receivership in Texas, he was back under the 
show banner with Karl Hoblitzelle in operation of the In- 
terstate and Publix theatres. 


Besides theatres, Bob O'Donnell has two other great loves. 
One is Dallas and the other is sports. There isn’t a sport in 
the book that he doesn’t like, and his baseball enthusiasm 
has led him to become one of the chief stockholders in the 
Dallas club of the Texas League. And he never misses an 
opportunity to sing Dallas’ praises 


Since Dallas’ selection as the National Variety conclave 
city in April Bob O’Donnell has been on the go constantly, 
spending his week-ends flying about the country stirring up 
interest in various Variety centers for the Dallas gathering. 
Many week-ends have found him in Hollywood contacting 
various stars who will attend the Dallas meetings 


He and Mrs. O'Donnell live in Dallas 








We Serve 
Millions! 


PIG STANDS 


Incorporated 











BUSINESS COLLEGE 
52 Years in Dallas 


Please phone 7-8514 when you need a good 
stenographer or bookkeeper. Thank you. 











JNO. M. 
SPELLMAN 


United States 
Patent Attorney 
Patents—Trademarks 
For over thirty years, 9 
service commensurate 
with the dignity and 
importance of inven- 

tion. 
Gulf States Bidg. 
7-2628 











GILL & BENNETT 


Architects and Engineers 
GRAYSON GILL, M. Am. Soc. C. E. 
MURRELL BENNETT 


Great National Life Building, Dallas 














AERIAL PHOTOGRAPHY 
INDUSTRIAL PHOTOGRAPHY 


LLOYD M. LONG 


P.O. Box 1018 Dallas, Texas Tel. 7-1966 











PHOTOCOPIES 
SUPERSTATS 


BLUE PRINTS 
ROTAPRINTS 


Manufacturers of 


BLUE PRINT PAPER & CLOTH 


JNO. J. JOHNSON 


1912 N. St. Paul St. Phone 2-8067 Dalla: 











Typewriters 
Adding Machines 
Repairs and 
Supplies 


1606 Commerce Street Dallas, Texas 








Ideal Laundry in Business 
Here 31 Years 


The Ideal 

Laundry, 
3216-20 Ross 
Avenue, of 
which Fred 
Brannon is 

owner, has 
been in busi- 
ness in Dallas 
for 31 years. 
The laundry 
occupies J5,- 
000 square 
feet of floor 
space, and em- 
ploys 135 persons. 

Artesian water from its own wells 
supplies the laundry’s needs. The com- 
pany has 25 agencies, and its 25 delivery 
trucks offer a complete service to all 
sections of the city. 

A complete rug service has been in- 
stalled within the last year, for the clean- 
ing and mothproofing of rugs, and the 
firm has also recently installed the latest 
shirt form-fitting equipment. 





Time Beer 

Continued from Page 22 

of uniform composition, and produces 
a uniform brew, Mr. Bender said. 

The new company spent some $75,000 
in rebuilding and re-equipping the brew- 
ery to meet every requirement, Mr. An- 
derson said. 

A number of innovations have been 
made by the company. One of the most 
popular is an open house period every 
weekday, during which the public can 
inspect the brewery and hear trained 
guides explain every step in the brewing 
process. Any individual or any group who 
make arrangements in advance may visit 
the brewery during the nightly open 
house period. A large recreation room, 
Time Hall, is also available to the visi- 
tors. 
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AMERICAN BEAUTY 
Catalogue Covers—Wire-O Bindin 


Ask us or your printer to assist you in 
making your sales literature more effecti :e 


American Beauty Cover Cc 
2000-8 N. Field Street 7-5179 Da 














: : bd 
: | pry . iV Ruled Plates 


SamRossMcElreathy PRavss; 


Ft. Worth 











NEW ARRIVALS 
MOVE LISTS 
LOCATING 


Dallas Business Reporter 
P. O. Box 5151 Phone 2-4586 





For Your Health 
Sake 
Visit Nana’s Health 
Institute. Among the 
best in Dallas. All 
new equipment. Elec- 
tro Thermo Cabinets 


Nana’s Health 
Institute 


191514 Main Street 
DALLAS 


ad 


Nana Sidle 





Southwestern Blue Print Co. 


405 S. Akard St. PHONE 2-8084 Construction Biiig. 








For Lease 
2011 North Field Street 
50’ x 90’— Ground Floor Only 
Splendid Location for Factory or Warehous 


Cannon Ball Chair Rental Co. 


Phone 2-9083 
Call tor Mr. Mills or Mr. Clopton 











Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 
Great National Life Building 





Phone 7-9349 Dallas 


Alex D. Hudson James S. Huds n 
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ANNOUNCING! 


TO THE PEOPLE OF DALLAS AND THE SOUTHWEST. 


Health 

s Health 

age The Dallas Chamber of Commerce is proud to announce 
las. All 

when that the June issue of SOUTHWEST BUSINESS will be dedicated to 


lealth 
ute 
n Street 
AS 


the real estate profession and the allied building trades. 


It is proud to portray in the pages of SOUTHWEST 
BUSINESS the great activity which Dallas has been experienc- 
ing during the preceding year and the current part of this 
year in real estate and building and to show Dallas dominance 


as a building industries center. 


We believe that Dallas real estate values are sound 


and that they will continue to increase as the greater city of 


tomorrow becomes a realization of our dreams. 
J. Ben Critz, Vice-President 


DALLAS CHAMBER OF COMMERCE. 








One Reason 


Why so many new-comers 


to Dallas like to live here: 


will operate as ¥¢ 
will rm" 4 








